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Case Study: Driving SEO Success for Big Acrylic

Overview:

In 2024, we developed and executed a focused SEO strategy for Big Acrylic, a leader in custom acrylic
and metal prints. Known for their high-quality printing on materials like acrylic, metal, fabric, and backlit
solutions, Big Acrylic caters to a global audience with a modern, user-friendly website. Their boutique
services, competitive pricing, and passion for creating large custom prints have solidified their
reputation in the printing industry.

Our goal was to enhance their online visibility, attract more users, and strengthen their authority in
the custom printing niche.

About Big Acrylic:

Big Acrylic is a small but passionate team of creative professionals specializing in high-quality prints on
acrylic, metal, fabric, and backlit solutions. Their services include:

e Custom acrylic and metal prints.
Specialty sizes, including some of the largest prints available on the market.
Boutique services at competitive prices.
¢ A modern website offering international shipping and seamless online product selection.

Target Audience:

e International clients, with a large focus on the USA and Canada
e Clients seeking high-quality, customized prints for various applications

SEO Objectives and Achievements:

Our primary objectives for Big Acrylic’s SEO strategy were:

1. Increase Website Visibility: Target high-volume, relevant keywords to improve search engine
rankings.

Attract and Retain Users: Enhance the user experience (UX) to encourage engagement and
reduce bounce rates.

Boost Local and National Organic Engagement: Develop content strategies tailored to both
local and international audiences.

Establish Authority: Position Big Acrylic as a trusted authority in custom printing.




1. Keyword Optimization: We carefully selected high-value, relevant keywords related to custom

prints, acrylic and metal prints, and specialty print sizes. This included local keywords for
regional targeting and broader terms for international visibility.

SEO Strategy:

To achieve these objectives, we focused on several key tactics:

User Experience (UX) Enhancements: We improved website usability, ensuring that users could
easily navigate the site, explore product options, and complete purchases.

Localized Content Strategy: We developed targeted content for specific regions, especially the
USA and Canada, to increase organic search traffic from those areas.

Content Creation: We produced engaging, SEO-optimized blogs and landing pages tailored to
Big Acrylic’s audience, reinforcing their expertise and authority in the custom printing space.

Results:
After implementing our SEO strategy, Big Acrylic experienced measurable success, including:

e Organic Traffic Growth: Big Acrylic saw a significant increase in organic traffic across both local
and national search queries.

Improved User Engagement: Enhanced UX led to longer session durations, reduced bounce
rates, and higher user satisfaction.

Keyword Rankings: Big Acrylic achieved higher rankings for high-value keywords, reinforcing
their authority in the custom print industry.

Key Achievements

Short-Term Achievements (3 Months: Sept—Nov 2024)

Date Range Analyzed: Sep 1, 2024 — Nov 30, 2024
Comparative Period: June 2, 2024 — Aug 31, 2024

Organic Traffic Surge:

e Sessions: Increased by 24.52%
o Engaged Sessions: Increased by 29.69%
e New Organic Users: Increased by 22.8%

Regional Growth:

e USA-Specific Organic Users: Increased by 21.42%

e Canada-Specific Organic Users: Increased by 35.99%
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Key Insights:

Localization Strategy: By implementing a robust localization approach, we significantly boosted
visibility among both USA and Canadian users, which contributed to a notable increase in organic
traffic from these regions.

Improved User Experience: Enhancements to the website’s UX, such as streamlined navigation
and engaging product descriptions, led to higher user engagement and satisfaction.

Content Strategy: The tailored content strategy helped Big Acrylic rank higher for relevant search
gueries, which reinforced their position as a trusted authority in the custom print industry.
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Over the last three months, Big Acrylic has experienced significant improvements in search visibility, as
demonstrated by the following data from Google Search Console:

Enhanced Search Visibility: (Google Search Console Metrics)

Total Clicks: +9.95K
This substantial increase indicates that our SEO optimizations are effectively converting
impressions into actual website visits, validating the impact of our targeted approach.

Total Impressions: +1.22M
The rise in impressions reflects that Big Acrylic's content is reaching a much broader audience,

enhancing brand awareness and reinforcing its position as a trusted authority in custom acrylic
and metal prints.

Performance on Search results * EXPOI‘
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Key Insights:

Clicks and Impressions Growth: The growth in both clicks and impressions highlights our success
in capturing high-intent traffic. By targeting relevant, high-volume keywords, we’ve attracted
users who are more likely to convert, leading to a direct increase in website visits.

Visibility and Reach: Our strategies have significantly expanded Big Acrylic's visibility, ensuring
that its offerings are seen by a larger and more relevant audience. This broader reach is not only

improving brand recognition but also positioning Big Acrylic as a go-to solution for custom prints
in the market.




Key Achievements

Mid-Term Achievements (6 Months: June—Dec 2024)

Date Range Analyzed: June 21, 2024 — Dec 16, 2024
Comparative Period: Dec 31, 2023 - Jun 20, 2024

Organic Traffic Surge:

e Sessions: Increased by 2.12%
e Engaged Sessions: Increased by 4.93%
¢ New Organic Users: Increased by 4.1%

Regional Growth:

o USA-Specific Organic Users: Increased by 17.09%

e Canada-Specific Organic Users: Increased by 55.65%

Total users by First user primary channel group (Default Channel Group) over time
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Key Insights:

e Sustained Growth: Consistent, user-centric SEO strategies have driven sustainable growth
in user acquisition and engagement.

Geo-Targeted Optimization: The strategy focused on USA content, significantly increasing
traffic from regional markets.

Geo-Targeted Optimization: The strategy focused on USA Canadian content, significantly
increasing traffic from regional markets.
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Over the last Six months, Big Acrylic’s visibility and reach within search results have greatly
improved, as reflected in the following Google Search Console data:

Enhanced Search Visibility: Google Search Console (GSC) Metrics

Total Clicks: +17.8K, this significant growth indicates that our SEO strategies have successfully
converted impressions into clicks, resonating with the target audience and driving more traffic
to the website.

Total Impressions: +1.99M, the increase in impressions demonstrates that Big Acrylic’s
content is reaching a broader audience, boosting brand awareness, and strengthening its
position as a trusted authority in the custom acrylic and metal prints industry.

Performance on Search results
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Key Insights:

Click and Impression Growth: The increase in clicks and impressions underscores the
effectiveness of our SEO efforts in achieving better visibility and audience engagement.

Brand Authority: The improved performance in search results positions Big Acrylic as a leading
name in custom acrylic and metal prints, enhancing trust and credibility among users.




Key Achievements

Long-Term Achievements (Year: Jan—Dec 2024)

Date Range Analyzed: Jan 1, 2024 - Dec 16, 2024
Comparative Period: Jan 1, 2023 — Dec 16, 2023

Organic Traffic Surge:

e Sessions: Increased by 31.74%
e Engaged Sessions: Increased by 25.43%
e New Organic Users: Increased by 36.2%

Regional Growth:

o USA-Specific Organic Users: Increased by 24.07%

e Canada-Specific Organic Users: Increased by 48.91%

Total users by First user primary channel group (Default Channel Group) over time
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Key Insights:
e Long-Term SEO Strategy:

Consistent, user-focused SEQ initiatives have significantly contributed to sustained growth in
user acquisition and engagement.

Continued Geo-Targeted Optimization:

Targeted strategies have driven remarkable growth in regional traffic across both U.S. and
Canadian markets, aligning with Big Acrylic’s business objectives.
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Enhanced Search Visibility: Google Search Console (GSC) Metrics

Over the last eight months, Big Acrylic’s visibility and reach within search results have greatly improved,
as reflected in the following Google Search Console data:

e Total Clicks: +22.6K, This growth highlights the success of our SEO optimizations, effectively
converting impressions into actual visits and engaging the target audience.
e Total Impressions: +2.42M, The increase in impressions demonstrates that Big Acrylic’s content

is reaching a broader audience, boosting brand awareness, and reinforcing its position as a
leading authority in its industry.

Performance on Search results
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Key Insights:

e Keyword Optimization Success: The substantial rise in clicks and impressions underscores the
effectiveness of long-term strategies focused on high-intent and industry-relevant search terms.

e Strategic Alignment with User Intent: Improved visibility is a result of carefully aligning content
with user needs and search behaviors, ensuring relevance and engagement.
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Monthly Organic Search Traffic: Averaging 8,010 visitors, this steady flow underscores sustained
interest and consistent user acquisition efforts.

Organic Search Traffic & Keyword Performance

Total Organic Keywords: Growing to 9,804, this milestone signifies diverse keyword coverage,
capturing various user intents and significantly expanding content relevance across the digital
landscape.

m 6M 1Y 2% All time

Organic Traffic] 2,010/month

Organic Traffic Paid Traffic [ Notes

MNow 28

Organic Keywordg © 804

Topz EB4-10 EB1-zo0 B3 21-50 51-100 E3 SERP Features

Key Insights:

Keyword Diversity: Targeting a wide range of relevant keywords attracted traffic from diverse
user intents, directly supporting sustained rankings and consistent growth.

High-Volume Keywords: Maintaining strong rankings for numerous high-volume keywords
showcased the effectiveness and resilience of the content strategy, reinforcing Big Acrylic’s
authority in its niche.
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Keyword Performance: Top Rankings in Local & Industry Terms

Our targeted optimization strategies for Big Acrylic have significantly enhanced visibility for both local
and industry-specific keywords. This has resulted in top rankings across competitive terms, securing
prominent positions for Canada and USA markets.

Top Rankings across Categories: Big Acrylic consistently ranks in the top positions (1-5) for a
wide variety of high-competition keywords, particularly related to custom acrylic prints, backlit

art, and glass photo prints.

Geographical Reach: The business has captured strong visibility across major markets, including
Canada (Toronto, Montreal) and the USA (California, Florida, Texas, Washington, New York).

High Relevance: Most keywords are highly competitive yet niche, ensuring that traffic is not
only significant but also highly targeted to potential customers.

Keyword Breakdown & Performance

Below are some of the top-performing keywords and their rankings:
Top High-Search-Volume USA Keywords and Rankings (as of Dec 2024)

EXPERTS IN PRODUCING LARGE ACRYLICS & METALS

Keywords ‘ Search Vol.  Competition ‘ 10-Dec-24

[y

backlit acrylic photo

backlit acrylic prints

acrylic print backlit

large acrylic prints

acrylic photos online

large acrylic

custom acrylic wall art

large acrylic paintings

V|l | N|oo|u | |lW|N

acrylic printing near me

-
o

acrylic prints near me

[y
[y

large acrylic painting

—
N

canvas and acrylic prints

—
w

custom art acrylic prints




acrylic prints online

acrylic prints wall art

backlit acrylic

best glass photo prints

backlit art

large glass photo prints

large glass prints

large acrylic photo prints

custom glass pictures

custom glass wall art

photo acrylic glass

glass photo pictures

pictures on metal or glass

photos on glass or metal

custom glass photo

custom glass prints

prints on acrylic glass

glass canvas prints

glass poster printing

large acrylic glass wall art

custom glass photo prints

custom glass printing

custom photos on glass

custom pictures on glass

glass pictures prints

art printed on glass

modern acrylic glass wall art

photo on acrylic glass

print on glass wall art

photo prints on glass

photos on acrylic glass

print on glass art

acrylic prints custom

acrylic wall art custom

wall art glass prints

glass print art




photo printed on glass

custom acrylic photo

large glass framed pictures

glass printing wall art

acrylic glass photo

large metal prints

acrylic glass prints

fracture glass prints

printing photo on glass

acrylic glass photo prints

acrylic glass pictures

custom art acrylic prints

photo printing on glass

digital photo printing on glass

prints on glass

glass printing photos

acrylic glass photo prints

print on glass

photo printing on glass

photos on glass or metal

pictures on glass

pictures printed on glass

print photos on glass

printing photos on glass

printing pictures on glass

photo print on glass near me

photos on glass

prints on glass

print on the glass

print on glass frame

print picture on glass

printing picture on glass

glass prints photos

pictures printed on glass

glass photo print

glass acrylic photo
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glass printing photos
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glass photo prints
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acrylic glass art prints
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glass photo printing online
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acrylic prints
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acrylic picture
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best acrylic prints
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backlit acrylic photo
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backlit acrylic prints
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backlit painting
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backlit acrylic
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canvas vs acrylic prints
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backlit art
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backlit wall art
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pictures on glass or acrylic
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fabric canvas wall art
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large metal prints

High

large print fabric for wall art

High

backlit metal wall art
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large metal photo prints
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backlit acrylic panels
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acrylic prints in California

Medium

custom acrylic prints California

Medium
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https://www.semrush.com/analytics/keywordoverview/?db=us&q=backlit%20wall%20art&currency=usd

pictures on metal in California

Medium

acrylic photo prints California

Medium

acrylic prints in Florida

Medium

custom acrylic prints Florida

Medium

metal photo prints Florida

Medium

glass photo prints on Florida

Medium

pictures on metal Florida

Medium

acrylic photo prints Florida

Medium

best acrylic prints in Texas

Medium

custom acrylic prints Texas

Medium

metal photo prints Texas

Medium

glass photo prints Texas

Medium

pictures on metal in Texas

Medium

acrylic photo prints Texas

Medium

acrylic prints Washington

Medium

custom acrylic prints Washington

Medium

metal photo prints Washington

Medium

glass photo prints in Washington

Medium

pictures on metal Washington

Medium

acrylic photo prints Washington

Medium

New York acrylic wall art

Medium

custom acrylic prints New York

Medium

metal photo prints New York

Medium

glass photo prints New York

Medium

pictures on metal in New York

Medium

acrylic photo prints New York

Medium

acrylic prints in Illinois

Medium

custom acrylic prints Illinois

Medium

metal photo prints Illinois

Medium

glass photo prints Illinois

Medium

pictures on metal in Illinois

Medium

acrylic photo prints Illinois

Medium

acrylic prints in Virginia

Medium

custom acrylic prints Virginia

Medium

metal photo prints in Virginia

Medium

glass photo prints Virginia

Medium
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pictures on metal Virginia

Medium

acrylic photo prints Virginia

Medium

acrylic prints in Georgia

Medium

custom acrylic prints Georgia

Medium

metal photo prints Georgia

Medium

glass photo prints Georgia

Medium

pictures on metal in Georgia

Medium

acrylic photo prints Georgia

Medium

acrylic prints in Pennsylvania

Medium

custom acrylic prints Pennsylvania

Medium

metal photo prints Pennsylvania

Medium

glass photo prints Pennsylvania

Medium

pictures on metal in Pennsylvania

Medium

acrylic photo prints Pennsylvania

Medium

acrylic prints in North Carolina

Medium

custom acrylic prints North Carolina

Medium

metal photo prints North Carolina

Medium

glass photo prints in North Carolina

Medium

pictures on metal North Carolina

Medium

acrylic photo prints North Carolina

Medium

acrylic prints in Ohio

Medium

custom acrylic prints Ohio

Medium

metal photo prints Ohio

Medium

glass photo prints Ohio

Medium

pictures on metal in Ohio

Medium

acrylic photo prints Ohio

Medium

acrylic prints in Michigan

Medium

custom acrylic prints Michigan

Medium

metal photo prints Michigan

Medium

glass photo prints Michigan

Medium
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Key Insights:
1. Stronghold in Custom Art Niches

Keywords like "custom acrylic wall art" and "custom glass photo prints" highlight Big Acrylic’s
ability to cater to personalized product demands, a crucial driver for customer acquisition.
Maintaining the #1 position for terms like "large acrylic prints" and "backlit acrylic photo"
showcases their expertise in unique offerings not easily replicated by competitors.

2. Geographic Dominance

High rankings in competitive cities such as Los Angeles, New York, and Toronto indicate
successful localization strategies.

Searches such as “acrylic prints near me” and “custom art acrylic prints California” suggest
significant foot traffic and demand in these areas.

3. High Search Volume Keywords

Keywords like “backlit art” (1K—10K searches) and “photo prints on glass” consistently rank in
the top 3, ensuring consistent traffic from users exploring trending products.

Other high-volume terms, such as “large metal prints” and “photo printing on glass,” further
diversify their user base.

4. Opportunities for Growth

While the business dominates rankings for many terms, keywords in positions 6—10, such as
"best acrylic prints in Texas" and "acrylic photo prints Washington," present clear opportunities
for further optimization.

Regional keywords like "acrylic prints in Florida" and "glass photo prints New York" suggest a
need to deepen SEO efforts in specific high-demand areas.




Top High-Search-Volume Canada Keywords and Rankings (as of Dec 2024)

https://www.bigacrylic.com/

BIG ACRYLIC

EXPERTS IN PRODUCING LARGE ACRYLICS & METALS
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pictures printed on glass High

fracture photo on glass High

glass photo printing online Medium

large glass photo prints High

digital photo printing on glass Medium

metal photo prints High

metal picture prints High

aluminum prints High

photos on metal High

pictures on metal High

metal canvas prints High

cheap metal prints High

metal prints near me High

digital metal print Medium

backlit acrylic prints High

backlit acrylic photo Medium

Key Insights:

1. Top Rankings in Canadian Cities:

e Big Acrylic secures top rankings (#1) for high-demand terms like "large acrylic prints",
"acrylic photos online", and "custom acrylic wall art" in major cities such as Toronto and
Montreal.

2. Local Search Dominance:
Keywords such as "backlit acrylic photo", "acrylic prints near me", and "photos on acrylic
glass" show high intent for local purchases.
Canadian users prefer location-specific searches, indicating significant potential for city-
centric SEO strategies.

3. High-Search-Volume Keywords:

e Terms such as "photo on acrylic glass", "acrylic printing near me", and "large acrylic photo
prints" highlight strong interest in high-quality and large-format prints.




e Keywords like "custom acrylic wall art" and "acrylic prints custom" reflect customer
preferences for personalized services over generic solutions.

4. Focus on Quality and Customization:

Strategy and Tactics behind Big Acrylic's SEO Success

1. Content Optimization for Targeted Keywords

¢ Natural Integration of High-Priority Keywords:
We carefully structured website content to seamlessly include high-value keywords such as
custom acrylic prints, acrylic photo prints, and glass photo prints.

e Enhanced content relevance by tailoring keyword usage for both USA and Canada
audiences.

Creation of Location-Specific Pages:
Dedicated pages for targeted regions bolstered local SEO, allowing Big Acrylic to dominate
regional search results and increase relevance for location-based queries.

2. Enhanced On-Page SEO
e Optimized Metadata and Structure:

e Updated title tags, Meta descriptions, and H1 headings to closely align with user search
intent.

e Ensured keyword-rich yet natural language to improve rankings and boost click-through
rates (CTR).

¢ Internal Linking:
Built a cohesive internal linking structure, which:

e Allowed users and search engines to navigate easily to high-priority areas.

e Strengthened keyword relevance across the website.

3. User Engagement Focus
e Content Alignment with Search Intent:

e High-quality, informative content ensured users found what they were searching for,
driving up engagement metrics like time on page and session duration.
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e Improved UX elements such as readability, visuals, and navigation to retain users and
encourage deeper interaction with the content.

e User Experience (UX) Enhancements:

4. Technical SEO Improvements
e Resolved Technical Issues:

e Optimized for faster load times, mobile-friendly design, and better crawlability to ensure
seamless access for both users and search engines.

These updates contributed to higher organic rankings and a better overall user
experience.

5. Geo-Specific Keyword Targeting: Canada and USA
e Localized SEO for Canadian Keywords:

e Focused on Canadian-specific keywords like acrylic prints Toronto and glass photo prints
Montreal, helping establish Big Acrylic as a trusted leader in local markets.

e Hyper-Local Focus for USA Markets:

o Targeted keywords for major U.S. states and cities, including California, Florida, and
Texas, while ensuring content remained relevant to both Canadian and U.S. audiences.

Results Summary

Through meticulous planning and execution, we significantly enhanced Big Acrylic's online presence:

e Remarkable Traffic Growth: Achieved consistent and measurable increases in traffic over 3-
month, 6-month, and yearly periods, reflecting the effectiveness of our strategies.

Regional Relevance: Substantial growth in USA and Canadian organic users, with tailored geo-
targeted strategies driving localized traffic and engagement.

High-Value Keyword Rankings: Secured top positions for competitive keywords, boosting
meaningful user engagement and conversions.

Our tailored SEO strategy continues to position Big Acrylic as a trusted leader in the custom acrylic
printing industry, reinforcing its reputation and expanding its reach across key markets.
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Conclusion

Our SEO strategy for Big Acrylic has delivered exceptional results, driving measurable growth in:
e Organic Traffic
e User Engagement
e Search Visibility

By focusing on keyword optimization, geo-targeting, and UX improvements, we successfully
established Big Acrylic as a leading authority in the custom acrylic printing industry.

This case study demonstrates the power of a well-executed, tailored SEO approach in delivering
sustainable success for niche markets, setting a strong foundation for future growth and industry
leadership.
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